TOURISM MARKETING INC.

STAY-OVER EXPENDITURE
January to June 2018
Total Expenditure
According to the Caribbean Tourism Organization (CTO), stayover visitors to Barbados during the first six months of 2018
spent 10.5 percent more money. Total visitor expenditure on island grew from US$584.1 million during 2017 to US$645.2
million during 2018. This was achieved through a 3.2 percent growth in visitor arrivals and a 6.8 percent (US$12.58) increase
in average daily spend.
Visitors from the UK contributed to forty-seven percent of the overall total expenditure with US$305.8 million, an increase
of US$27.3 million over the corresponding period of 2017. Total expenditure by visitors from the USA (+22%) and Canada
(+15%) followed with US$144.8 million and US$98.3 million, respectively. These top three generating markets accounted for
84 percent of the overall expenditure, and recorded increases of 15.7% (Canada), 15.4% (United States) and 9.8% (United
Kingdom).
Total spend by visitors from the Caribbean and Europe each accounted for thirteen percent of the overall expenditure
with US$50.7 million and US$31.9 million, respectively; visitors from categories countries spent less -5.3% and -6.6%,
respectively. On island spend by travellers in the category ‘Other’ countries, which include Latin America, Asia and Africa
contributed 2 percent to total expenditure with an estimated US$13.7 million.

Average Daily Spend
During the period January to June 2018, there was an increase in average daily expenditure with an estimated US$197.38, a
significant increase of 6.8% or US$12.58 when compared to the US$184.80 estimated for the corresponding period of 2017.
All markets, with the exception of the Caribbean, recorded increases in average daily spend.
Visitors from the United Kingdom spent the most on average, US$238.04, which was an increase of US$13.52 when
compared to January to June 2017. Visitors from the United States spent the second highest on average with US$188.10;
these visitors spent US$16.53 more when compared to the corresponding period of 2017.
During this period, there was a significant increase in spend from visitors in the category ‘Other’ by US$19.11 and Canada
by US$19.05. Visitors from Europe spent US$2.86 more to record an average US$159.74 average daily spend; meanwhile
visitors from the Caribbean spent US$15.01 less to record an average US$161.14 average daily spend.
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TOURISM MARKETING INC.
Spending Habits

The largest share of visitors’ spend, fifty-two(52) percent, went to accommodation followed by meals and drinks outside of
the accommodation establishment with a twenty-eight (28) percentage share.
Transportation and miscellaneous spending each accounted for six (6) percent of the total expenditure followed by
entertainment/recreation and shopping each with four percent, souvenirs accounted for two percent of the total expenditure.
There was a significant increase in spend on meals & drinks (by US$7.59) and accommodation (by US$7.04).
Average Visitor Spend by Type of Accommodation
The CTO report also examined spending by types of accommodation. Visitors using ‘All-inclusive’ had the largest average
visitor daily spend of US $337.07, an increase of US$52.44 when compared to the period January to June 2017.
Visitors using ‘Other Hotel’, (a category which includes the vast majority of hotel accommodation with the exception of allinclusive properties) were the second highest daily spenders with US$297.54. These visitors spent US$18.89 more when
compared to the corresponding period of 2017.
Visitors who stayed in villa and condo accommodation spent US$30.46 and US$35.09 more over 2017. These visitors spent
US$176.15 (villa) and US$149.95 (condo).
Spend was lowest for visitors who stayed with friends/relatives, US$73.72.
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TOURISM MARKETING INC.

CRUISE EXPENDITURE
January to June 2018
Total Expenditure
According to the Caribbean Tourism Organization (CTO), Cruise Passenger Expenditure for the period January to June 2018
declined by 2.8% or US$624,000 to a total of approximately US$22 million.
Twenty-two percent of cruise expenditure was on Transportation followed by Tours purchased on Board (+18%), Duty-free
Purchases (+16%) and Meals & Drinks (+15%). When compared to the corresponding period of 2017, there were increases
in spend on Other Shopping (+21.4%), Meals & Drinks (+6.7%), Local Handicrafts & Souvenirs (+5.4%) and Tours Purchased
on Board (+0.2%); conversely, there were declines in spend on Duty-free Purchases (-12.7%), Transportation (-12.3%) and All
Other Spending (-7.2%).

Average Daily Spend
Average expenditure per cruise passenger for the period January to June 2018 grew by 5.9% or US$3.28 to a total of
US$59.24. Like the total expenditure, the bulk of the average spend by a cruise visitor was on Transportation (+22%)
followed by Tours Purchased on Board (+18%), Duty-free Purchases (+16%) and Meals & Drinks (+15%).
With the exception of Transportation and Duty-Free Purchases, the average cruise passenger spent more in all of the
categories ranging from Other Shopping (US$1.36) to All Other Spending (US$0.05).
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